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14 Intensive Community Sites

University of Michigan Health System, Ann Arbor Healthy SchoolsAnn ArborMI

The Children’s Hospital at Scott & WhiteTempleTX

Lane Coalition for Healthy Active YouthLane CountyOR

Benton County Health DepartmentBenton CountyOR

University of Nevada, Las Vegas Department of Nutrition Sciences and Cities of Las Vegas and 
Henderson

Las Vegas/
Henderson

NV 

Operation Better Start, Berkshire Health SystemsPittsfieldMA

Boston Public Health CommissionBoston MA

Springfield-Green County Park BoardSpringfieldMO

County Recreation DepartmentMontgomery CountyMD

City Parks and Recreation DepartmentSouth BendIN

Youth Services Bureau/Parks RecreationGaryIN

Roswell Recreation and Parks Department and Athens-Clarke County Leisure ServicesRoswell/AthensGA

City Parks and Recreation DepartmentTamaracFL

Coalition led by the Department of Public Health StatewideAL 

DescriptionCityState
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Intensive Site Implementation
3 Youth Programs per Site with a 
minimum of 15 youth per Program

Expect 70 Implementations of CATCH across all Sites
Expect 54 Implementations MSY across all Sites
Expect 6 Implementations SMART across all Sites

3 Parent Programs with minimum 15 
parents

Expect 65 Implementations Parents Curriculum across all Sites

3 Community Events
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27 General Community Sites and 
Growing!

ElkhartIN

Los AngelesCA

Howard CountyMD

LafayetteIN

BloomingtonIN

UrbanaIL

RockfordIL

HomewoodIL 

SavannahGA

OldsmarFL

LargoFL

Bowling GreenOH

Site State

UnitionNJ

HuntingtonWV

SiteState

Arlington CountyVA

AbileneTX

TulatinOR

AshlandOR

AlbuquerqueNM

RollaMO

Poplar BluffMO

Kansas CityMO

Jefferson CityMO

Queen Anne’s CountyMD



September 13, 2005

General Site Requirements
Between June 2005 and June 2006:

Completed We Can! Commitment Form
1 Youth Program
1 Parent Program
1 Community Event
Completed We Can! Summary Form

Evaluation materials available on-line
Success stories reportable to national Web 
site
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Partnership Outreach
Outreach at national and local levels to:

Build collaboration, synergy around preventive 
strategies, outreach efforts

Leverage resources and channels to effectively 
disseminate We Can! messages and materials 
to parents, caregivers, and youth ages 8-13
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Categories
We Can! Partner

Participate on a variety of fronts with a 
significant commitment of resources and 
activity

We Can! Supporting Organization
Interested but unable to make as significant a 
commitment
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National-Level Partners/Supporters
Action for Healthy Kids
American Academy of Family Physicians
American College of Sports Medicine (ACSM)
American Dietetic Association
Association for State and Territorial Public Health Nutrition 
Directors 
Black Entertainment Television (BET) Foundation
International Food Information Council Foundation
North American Association for the Study of Obesity
HHS Office of Disease Prevention, Health Promotion
Parents’ Action for Children 
President’s Council on Physical Fitness and Sports
Produce for Better Health Foundation 
Univision Communications Inc.
White House Initiative on Asian American and Pacific 
Islanders
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Media and Consumer Outreach
National and Local Media

Public Service Announcements (print and 
radio)
Media kits (press releases, media advisories)
Launch announcements
Matte articles
Press releases for program milestones

Media Partners
BET Foundation
Univision Communications Inc.
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National Launch: June 1, 2005
Secretary Leavitt 
announcement
Two press releases:

Release of NHLBI-funded 
Dietary Intervention Study 
in Children (published in 
June 2005 Journal of
Pediatrics)
We Can!

Bites and B-roll package 
with Surgeon  General 
(English/Spanish) and 
NHLBI Director
NIH Director- Satellite 
Media Tour
NHLBI Director- Satellite 
and Radio Media tour
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WE CAN! Media Hits
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Better Homes and Gardens Sept. 2005

Circulation: 7,628,424.
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Media Summary (6-1 to 8-2-05)
Outlet # of stories Audience

National TV 7 4,604,750
Local TV 121 5,027,675
Radio 35 1,082,130
National Print 14 4,940,972
Local Print 54 7,558,373
Online 115 119,512,380

Total 346 142,726,280
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Additional We Can! Information
Web Site:  http://wecan.nhlbi.nih.gov
Toll free number: 1-866-35-WE CAN (866-
359-3226) 
NHLBI Information Center
P.O. Box 30105
Bethesda, MD
Ph: 301-592-8573 


